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VIRGIN MOBILE LATIN AMERICA’S CHILE OPERATION IS RECOGNIZED FOR THE BRAND’S IMPACT ON CONSUMERS 
[bookmark: _GoBack]
Santiago, Chile, January 8, 2013 – After attracting over 150,000 Chilean customers since its launch in April 2012, Virgin Mobile is gaining wider recognition for its unique brand and company.  The Advertising Association of Chile named it ‘Brand of the Year,’ following other awards for marketing effectiveness and digital campaigns. This shows the impact that Virgin Mobile is having on consumers, employees, and how business is conducted in Chile. 

Virgin Mobile Chile is the first venture of Virgin Mobile Latin America Inc. (“VMLA”) and the first company in Latin America for Sir Richard Branson’s Virgin Group.  Driven by its engaging and irreverent marketing, the Chile operation is on course to reach breakeven during 2013 and will be followed by VMLA’s expansion into Colombia and Brazil in 2013.

The Company has succeeded by offering simplified voice and affordable data services to non-contract consumers who had no access.  Virgin Mobile Chile has set itself apart with superior customer service and has been rewarded by the National Consumer Affairs Agency’s number one ranking in the telecommunications industry for customer service.  Its excellent customer service and focus on digital connections helped foster three Effie awards for marketing effectiveness and an award by IAB, Chile’s Interactive Advertising Bureau, for top digital campaign.

The Under Secretary for Communications was recently publicly quoted, “Virgin Mobile is the mobile operator that understands what the government wants for mobile users in Chile.  That is, to lower prepaid tariffs that were too expensive in Chile, to eliminate discrimination in charging different prices when you call different operators, and the promotion of transparent commercial conditions. It is a good signal that we want to send to the industry.”  

“We look forward to replicating the tremendous success we have enjoyed with Virgin Mobile in Chile all across Latin America,” commented Peter Macnee, VMLA President & CEO.  “Our next market launch in Colombia provides another great opportunity for success, and we are excited about the upcoming official launch early in the New Year.”

About Virgin Mobile Latin America
Virgin Mobile Latin America (VMLA) is a mobile virtual network operator (MVNO) that is expanding the world-class Virgin Mobile brand throughout Latin America.  VMLA joins a growing network of Virgin Mobile operations across the world serving over 20 million mobile subscribers. VMLA’s management and shareholders include some of the wireless industry's most experienced teams with an impressive track record of success in the MVNO business.

For VMLA media inquiries please contact:

In Latin America:
Juan Sudarsky:   jsudarsky@jimenoacevedo.com
+57 621 52 60
Chile specific inquiries:
Francisco Chaparro Letelier:  francisco@virginmobile.cl
Paulina Ramirez Jofré:  paulina@dosalas.cl  +56 2 437 53 00

Brazil specific inquiries:
Bansen Associados Comunicação: +55 11 5539 2344
Bia Bansen: bia@bansen.com.br
Marcelo Fontenele: marcelo@bansen.com.br
In the U.S.:
Christine Choi: christine.choi@virginusa.com  +1 212 497 9059
In the U.K.:
Nick Fox : nick.fox@virgin.co.uk  +44 207 229 4738
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